
   

Is social media Is social media 
helping to make helping to make 
news local? news local? 
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Abruzzo in EuropeAbruzzo in Europe
Avenue Louise, 210 1050 - BrusselsAvenue Louise, 210 1050 - Brussels
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Where we Where we 
are fromare from



3

PopulationPopulation
• Surface 10.794 kmqSurface 10.794 kmq

• 1.335.000 inhabitants1.335.000 inhabitants

• Density 123 inhab/kmqDensity 123 inhab/kmq

• 4 Provinces4 Provinces

• 305 Municipalities305 Municipalities

 L'Aquila (Capital)  108L'Aquila (Capital)  108

 Pescara 46Pescara 46

 Teramo 47Teramo 47

 Chieti 104Chieti 104

L’AQUILAL’AQUILA

TERAMOTERAMO

PESCARAPESCARA

CHIETICHIETI
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What we doWhat we do

• RepresentingRepresenting
• AdviseAdvise
• MonitoringMonitoring
• LobbyLobby
• PromotionPromotion
• CooperationCooperation
• DisseminationDissemination
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CommunicatingCommunicating
(what we do)(what we do)

InternalInternal
- Intranet Open Source - Intranet Open Source 
- ExtraNet- ExtraNet

LocalLocal
-Newsletter-Newsletter
-Call Round-Up-Call Round-Up
-Website (ITA/ENG/FR)-Website (ITA/ENG/FR)
-Social Media (ENG mainly)-Social Media (ENG mainly)

WideWide  
(Brussels, Europe and beyond)(Brussels, Europe and beyond)

-Website (ITA/ENG/FR)-Website (ITA/ENG/FR)
-Social Media (ENG mainly)-Social Media (ENG mainly)
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Why?Why?

 Let our Region better known :Let our Region better known :

- as for Multilevel Governance- as for Multilevel Governance

- as for Territory- as for Territory
• Let our work better known      Let our work better known      

(while doing it better)(while doing it better)
• Raise awareness (and quality of Raise awareness (and quality of 

understanding) on EU, MS & understanding) on EU, MS & 
RegionsRegions

• Enhance choesion and Enhance choesion and 
subsidiarity (esp. horizontal)subsidiarity (esp. horizontal)

• Enable People to Enable People to have-a-look-have-a-look-
aroundaround
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Abruzzo Europa: “www” classic (ITA/ENG/FR)
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Facebook: having-a-look-around (ENG)
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Twitter: press-friendly (ENG)
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NoNo
  ITAITA
  ExternalsExternals
  Another websiteAnother website
  FormalFormal
  Self-ReferentialSelf-Referential
  ScheduleSchedule
  Costly (HR)Costly (HR)

Social-Media 
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YesYes

Social-Media 

  ENGENG
  In-HouseIn-House
  Multilevel / SubsidiaryMultilevel / Subsidiary
  Self-ExplanatorySelf-Explanatory
  Photos/VideosPhotos/Videos
  TourismTourism
  Hashtags/SmilesHashtags/Smiles
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Two steps Two steps 
behind: 1)behind: 1)
Branding Branding 

 EasyEasy
 (A bit of) Fun(A bit of) Fun
 FriendlyFriendly
 InclusiveInclusive
 Registered TMRegistered TM



13

Two steps Two steps 
behind: 2)behind: 2)
Rules Rules 
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Lessons learnt (so far) : our fans
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Highlights: Open Days 2013 (Twitter)
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Any further Any further 
InformationInformation

Abruzzo-Europa: Abruzzo-Europa: 

www.twitter.com/abruZZelleswww.twitter.com/abruZZelles

  www.youtube.com/abruzzelleswww.youtube.com/abruzzelles

E-mail: E-mail: rp.bruxelles@regione.abruzzo.itrp.bruxelles@regione.abruzzo.it

Tel.: 0032.02.6262850 – Fax 00032.02.6262859Tel.: 0032.02.6262850 – Fax 00032.02.6262859

www.facebook.com/abruZZelleswww.facebook.com/abruZZelles

www.regione.abruzzo.it/xEuropawww.regione.abruzzo.it/xEuropa
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...and of-course: thanks for Liking/Following!! 

EU Open Doors, CoR 4th May 2013 - Launchment of Fb/Tw accountsEU Open Doors, CoR 4th May 2013 - Launchment of Fb/Tw accounts


